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Foreword

Intoday’s rapidly evolving business landscape, climate
change impacts andincreasing consumer demands, the
intersection of business, consumer retention, technology
and sustainability has never been more critical. We recognize
our responsibility to not only drive growth and innovation
but also to make a positive and lasting impact on our
employees, the communities and the environmentsin
which we operate and affect through our operations.

Thisreport serves as atransparent account of our
commitment to sustainability, in line with the EU’s Non-
Financial Reporting Directive (NFRD) and the EU Taxonomy
Regulation. As we build on previous years’ efforts, we
have made significant strides in aligning our operations
and reporting with these frameworks, which guide us
toward fostering greater environmental, social, and
governance (ESG) accountability. From carbon footprint
reduction to promoting responsible gaming, we continue
to adoptindustry best practices that contribute to long-
term sustainability, and will continue to do soin 2025

and beyond as we keep ESG at the core of our sustainability
strategy and disclosures.

As we transitioned to a stand-alone affiliate marketing
business, our aim was to offer a clear, detailed picture of
how our current business practicesintegrate withthe EU’s
sustainability goals and outline the steps we are taking to
continue building on this foundation and further enhance
ourresilience as a business and contribution to a more

ethical future. By embracing these practices and values,
we not only ensure compliance with the ever-evolving
regulatory landscape, but also underscore our
commitment to integrity, transparency and the
well-being of our stakeholders.

We hope thisreport provides valuable insights into
our sustainability journey and the ongoing efforts we
are making to positively impact the world around us.

Together, as businesses, policy-makers and investors,
we can shape a future where the online gaming sector
leads by example in terms of technological innovation,
consumer experience and sustainable long-term growth.

Diane Ellul
Head of Compliance
Gentoo Media
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1.0

Scope

This non-financial disclosure for the fiscal year ending 31
December 2024 has been prepared onaconsolidated
basis, whichincludes the sustainability statements of the

reporting undertaking, Gentoo MediaInc. (the “Company’
or “Gentoo Media”), andits subsidiaries (the “Group”).

The scope of consolidationis the same as for the financial
statementsinaccordance with the International Financial
Reporting Standards as well as Article 48i of Directive
2013/34/EU. Inthisrespect, all subsidiary undertakings
includedin the consolidation are exempted from individual
or consolidated sustainability reporting pursuant to
Articles 19a(9) or 29a(8) of Directive 2013/34/EU.

This accounts for Gentoo Media Inc. andits subsidiaries.

Discontinued operations (thatis, the Platform &
Sportsbook business) have been excluded from

the scope of this non-financial disclosure. Therefore,
what follows are non-financial disclosures solely
relating to the Affiliate Marketing business segment.

Establishing the business context is key to identifying
material non-disclosures relating to environmental,
socialand employee, anti-bribery and corruption,
humanrights and other matters which we deem significant
to the Group’s disruption and/or success. Inthisrespect,
anumber of factors were takeninto account whenidenti-
fying material non-financial disclosures for the Group:

/ Ourbusiness model, goals, strategies, management
approach and systems, values, intangible assets, value
chain and principal risks;

/ The business’ relationship with key stakeholder

groups, specifically those affected stakeholders (such
as, our shareholders) and users of our non-financial
statement (such as, existing and prospective investors)
as this helpedto ensure that the assessment of non-
financial mattersis relevant and aligned with stakeholder
interests and expectations;

/ Main sectoralissues affecting our competitors as well
as those affecting our customers or suppliers which may
also be relevant to us;

/ The actual and potentialimpact (in terms of likelihood
and severity) of our services and business relationships;
andPublic policies and regulations (such as gaming
regulation).

Reference was also made to the latest financial results
toidentify revenue streams and business relationships,
desk-basedresearchtoidentify sectoralissues as well
as management feedback to arrive at a comprehensive
assessment of material non-financial disclosures.

Inthisrespect, the table below is intended to provide
insightinto our development, performance, position and

impact of our business activities with regards to material
non-financial matters, specifically environment, social and
employee, humanrights, anti-bribery and corruption, and
otherrelevant sectoral matters related to our supply chain.

Non-financial matters

Environmental matters

Socialand employee matters

Respect for Human Rights matters

Anti-bribery and corruption matters

Other matters
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Disclosures

/ Environmentalimpact from energy use;
/ Direct and indirect atmospheric emissions;
/ Waste management;

/ Environmentalimpact from transportation or fromthe use
and disposal of products and services;

/ EUTaxonomy Disclosures (Section 9).

/ Business Integrity & Responsible Business Practices;
/ Employee Matters;

/ Community relations & CSRinitiatives.

/Human Rights

/ Business Conduct/Ethics;

/ Protection of Whistleblowers.

/ Supply chain
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Sustainability governance

Our sustainability governance framework ensures
accountability, oversight, and effective implementation
of ESG initiatives across the organisation.

Board oversight: The Board of Directors provides strategic
direction and oversight of our sustainability agenda,
ensuring alignment with our corporate values and long-
term business objectives that drive sustainable growth
and stakeholdervalue.

ESG and Compliance Committee: On10th March 2025,
an ESG and Compliance Committee was established with
the scope of providing guidance and advice to the Board
on sustainability and compliance matters. This Committee
comprises of two Board members, the General Counsel
and the Head of Compliance. It plays a crucial rolein:

/ Monitoring regulatory developments and compliance
with sustainability-related requirements;

/ Assessing ESGrisks and opportunities, ensuring
alignment with best practices; and

/ Overseeing stakeholderengagement and
sustainability reporting.

ESG leadership and implementation: Following the split,
the Head of Compliance has taken the lead on sustain-
ability, including the compilation of a Double Materiality

Assessmentin Q4 2024 as well as reporting, and works
closely with internal teams and external stakeholders
to understand current impacts, risks and opportunities
with a view of implementing a sustainability action plan
for2025 and beyond. Key responsibilities include:

/ Driving ESG initiatives across business functions;

/ Ensuring compliance with ESG regulations, industry
standards, and voluntary frameworks;

/ Monitoring progress and performance through key ESG
metrics; and

/ Preparing and presenting sustainability reports to
the ESG and Compliance Committee and the Board
on a quarterly basis.

Through this governance framework, we are committed

to transparency, continuous improvement, and meaningful
actionin our sustainability journey. By embedding ESG
principles into our corporate governance, we aim to create
long-term value for our stakeholders and contribute
positively to the environment, society and our employees.

Sustainability Report 2024




Gentoo Medialnc.

3.0

Non-financial statement

In accordance with Article 19a of Directive 2013/34/EU
which outlines requirements for non-financial disclosures,
we are hereby providing an overview of our business model
with the intent of providing context to our non-financial
statement. This is followed by the disclosure of the material
non-financial matters that affect key stakeholder groups.
Inthisregard, athorough assessment of key activities, value
chain actors and material risks arising in the value chain was
carried out through discussions with top management and
reference to financial results to identify revenue streams
and business relationships.

3.1Business model

Our primary focus is to expand our business year-on-year
through organic growth, forging new partnerships and
exploring strategic acquisitions. As the gambling affiliate
industry continues to evolve through significant changes
inthe regulatory landscape, we are committed to staying
ahead by identifying and seizing opportunities that drive
sustainable long-termvalue. Ourteam remains dedicated
to strengthening our market position while ensuring
operational excellence across our businesses.

Business environment

As a gambling affiliate marketing company, we advertise
and promote our partners with the aim of generating traffic
to their sitesinreturn fora commission. Fundamentally, the
Group’s marketing services are split into the following two
products - Publishing and Paid Search - whichrespectively

contribute to organic and inorganic growth:

Publishing - Through the use of Gentoo assets to promote
our partners, this product line focuses its efforts to en-
hance platform performance, improve search visibility,
and seize growth opportunities across its core assets; and

Paid search - This product line remains focused on data-
driven media buying, ongoing optimisation of bidding
strategies and further advancements in automation,
ensuring that Gentoo is well-positioned to deliver strong
returns and maintain marginresilience in 2025.

Compensation models vary from fixed monthly payments,
a fixed fee in-line with the amount of traffic generated to
the operator site (“cost peracquisition”), revenue share

(a percentage of the deposits made by leads at operator
sites) or hybrid models.

The above product lines form part of the same value chain
(i.e. the supply chain and the downstream value chain are
identical foreach productline).

Alongside key supply chain actors (these mainly being
search engines and social media channels), the Group’s
own workforce and assets are at the heart of its operations
and product offerings.

Organisation and structure

The Group’s workforce largely consists of direct employees
spread across five locations (Malta, Denmark, Serbia, Spain
and England), as well as freelancers that work remotely
and are generally engaged on a project basis. Group
assetsinclude intangible (digital) assets (such as, internet
domains and social media pages), intellectual property,
internal IT infrastructure (hardware) and proprietary
software (SiteBee (formerly GIG Comply)). Inturn, these
enable the provision of marketing services to customers
(and other downstream value chain actors) via client-
facing entities within the Group, these being Innovation
Labs Limited, AskGamblers Limited, Kafe Rocks Group,
Rebel Penguin ApS and BE Marketing Ltd.

Markets and operations

The Group operates across a number of jurisdictions,
globally, inboth regulated and unregulated markets.
The provision of affiliate marketing servicesisregulatedin
certainjurisdictions and, in thisrespect, the Group holds
affiliate licenses in Romania, Greece and some US states
(Arizona, Colorado, Indiana, New Jersey, Massachusetts,
Michigan, Virginia, Washington DC, West Virginia and
Pennsylvania), which may in turnregulate the revenue
streams that can be availed of by the Group. Suchis the
caseinthe US, where the allowable revenue streams are
determined according to the level of authorisation available
in a particular state and granted to the affiliate applicant.
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Generally, vendor minorlicenses (or “registrations”) permit
fixed fee payments (on a monthly basis and/or on a cost
peracquisition basis) whereas vendor major licenses allow
both fixed fees and revenue share compensation deals.

Throughits own operations (including its workers), the
Company services its key stakeholders in the downstream
value chain, these being the Company’s partners (i.e. on-
line gambling operators) who in turn provide the end users
inthe value chain (i.e. players) access to a gambling plat-
form across several regulated and unregulated markets.

Gambling authorities play a key role in the downstream
value chain and have a crucial, (in)direct impact on our
business operations. Excluding the regulators that directly
regulate affiliates (thus directly imposing regulations
and periodic reporting obligations), gambling authorities
world-wide generally regulate B2C licensees (i.e.

online casino/sportsbook operators) which hold liable
alllicensees forany third-parties engaged by them

for services made on their behalf.

As aresult, Gentoo and its competitors are also indirectly
regulated with respect to advertising regulations and
obligations to advertise lawful and authorised gambling.

Given the highly dynamic and regulated industry we
operatein, where regulation varies world-wide, the
interplay betweenregulators, B2C licensees and affiliate



Gentoo Medialnc.

3.0 Non-financial statement

marketing companies requires us to adopt efficient
and effective operational change management
procedures to quickly adapt and comply with new
regulatory developments and requirements.

Objectives and strategies

Our objectives are driven by our diversification strategy
and commitment to legal and regulatory compliance,
which are to consistently drive high-quality traffic to
various partners across different gaming verticals and
jurisdictions and across both high-performing and emerging
assets, generate revenue and maximise shareholder
returns, whilst giving high regard to the risks of gambling
and gambling addiction especially to minors and vulnerable
individuals and ensuring that these are prioritised.

Here’s how we fit these considerations into practice:

/ Maintain strong partnerships with responsible operators
that are transparent and promote trustworthiness;

/ Work towards maintaining revenue share agreements
to secure recurring revenue streams;

/ Optimise the performance of advertising campaigns
through quality content designed by our team (not bots)
to contribute to a higherranking on Google and other
search engines;

/ Uphold the highest standard of business conduct
through compliance with legal and regulatory standards
thus avoiding penalties, sanctioning and ensuring long-
term business sustainability;

/ Brand awareness and reputation management;

/ Expand market reach;

/ Promoteresponsible gambling practices, raise
awareness of gambling addiction risks and provide
access to help and support services;

/ Engage in ethical marketing by promoting content that
targets individuals of legal gambling age and avoiding the
use of imagery, characters and text that appeal to minors
and vulnerable individuals.

Ultimately, our objective is to create a winning situation
for all stakeholders including ourselves, our partners
and our shareholders and investors through along-term,
sustainable business.

Factors that affect the Group’s future development

Factors

Geopolitical, societal factors

Adverse instability and/oruncertainty (e.g., political instability, conflicts, trade wars,
pandemics or disease outbreaks, labor and/orinfrastructure-relatedrisks, etc.)

Geopolitical, societal factors

Adverse instability and/oruncertainty (e.g., political instability, conflicts, trade wars,
pandemics or disease outbreaks, labor and/orinfrastructure-relatedrisks, etc.)

Licensing

Increasing international gambling market fragmentation into national markets with a
multitude of different regulatory requirements.
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Potentialimpact

Negative

Financial loss, due to areductionin players’ disposalincome leading to less demand for
online gambling

Positive

Acquisitions may complement or expand the Group’s existing business and create econom-
ic value to shareholders.

Negative

/Reductionin the general oversight on existing business as management diverts attention
andresources to the integration of the new business.

/ Challenges derived from maintaining relationships with employees and customers of ac-
quired business which may lead to a loss of key employees and customers.

/Increasing demands on the Group’s operational systems.

/ Difficulty inintegrating shared services with the Group’s existing business, higher than
expected employee severance orretention costs, overhead expenses and delays in antici-
pated timing of activities related to any cost-saving plans.

/Highintegration costs with potential adverse effects onthe Group’s reported operating
results, particularly during the first few reporting periods after such acquisitions are com-
pleted.

/ The inability to integrate and implement effective disclosure controls and procedures for
financial reporting within allowable time frames.

/ Potential unexpected liabilities that the Group failed, or was unable, to identify in the
course of performing due diligence on historical and/or future acquisitions.

/ Challenges associated with building a unified corporate image.

Positive

Positive impact creating new market opportunities, with controls that safeguard the busi-
ness and market sustainability.

Negative

The loss of, or failure to obtain additional licenses (including failure to obtain renewal of any
licenses), the reduction of the addressable market under an existing professional license
and/or failure of satisfying any conditions/terms under any existing licenses could have a
material adverse effect onthe Group’s business, financial position, profits and prospects.
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Factors that affect the Group’s future development - continued

Factors

Legal and regulatory compliance
The regulation of online gambling is extensive and varies significantly world-wide.

Regulationis always subject to change, particularly when political factors come into
play (such as, achange in governance).

Competition

Competition faced by existing and new competitors, which is further characterised
by the industry’s adoption of technological advances, new product offerings and
evolving customer requirements.

Increased risk in competition when entering newly regulated markets due to
competition withincumbent affiliates.

Licensing

Increasinginternational gambling market fragmentation into national markets
with a multitude of different regulatory requirements.

Potentialimpact

Positive

Regulation and enforcement create long-term opportunities for online gambling
operators that operate with integrity and the highest standards of business conduct,
thereby leaving little to no room for those that may harm end users (players) and tarnish
the industry’s reputation.

Negative

Adverse impact onthe Group’s financial performance due to potential penalties

arising from non-compliance to new legislation, especially around social responsibility
obligations, including more stringent regulatory conditions, advertising and responsible
gambling regulation.

Regulatory changes may also have anindirectly adverse effect on the Group by restricting
customers’ use of gambling websites, or by requiring financial institutions to prevent
transactions between customers and gambling operators. This may lead to acomplete
pull-out from the markets in which the Group operates today.

Regulatory changes may also involve the complete regulation of online gamblingina
previously non-regulated target market, which would require the Group to meet regulatory
requirements and to stop servicing unauthorised operators. This may have an adverse
effect onthe Group’s financial position due to new compliance costs and loss of business.

Positive

Opportunity to continue developing the Group’s service offerings to further strengthen
its positionin the market.

Negative

Lower end customerreach andreception if the Group does not remain attractive
through new product offerings, intriguing advertising campaigns, maintain good
relationships withits suppliers and customers and having the resourcesin place to
sustainits development and growth and to remainrelevant in the market.

pleted.

/ The inability to integrate and implement effective disclosure controls and procedures
for financial reporting within allowable time frames.

/ Potential unexpected liabilities that the Group failed, or was unable, to identify in
the course of performing due diligence on historical and/or future acquisitions.

/ Challenges associated with building a unified corporate image.

Positive

Positive impact creating new market opportunities, with controls that safeguard the
business and market sustainability.

Negative

The loss of, or failure to obtain additional licenses (including failure to obtain renewal of any
licenses), the reduction of the addressable market under an existing professional license
and/or failure of satisfying any conditions/terms under any existing licenses could have a
material adverse effect onthe Group’s business, financial position, profits and prospects.

Factors

Talent
The Group’s successis driven by, andis largely dependent onits ability to recruit,
train and retain key personnel such as the Board of Directors, the CEO, the rest

of the management team and certain skilled specialist employees, particularly
operational and technical personnel.

Third party exposure

The Group holds agreements with external providers, including, marketing
partners (such as, advertising networks and digital tabloids), service providers
(such as, search engines), customers (online casino / sports betting operators)

and its development, performance and positionis largely dependent on the
integrity, performance and relationships with all third parties.

Internal operations

The Group operates world-wide in a number of jurisdictions.

Supply chain

Dependency on key suppliers, such as search engines.
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Potentialimpact

Positive

Ouremployees are the heart of the business. The retention of key roles is pivotal to ensure
that knowledge is retained and further developed within the Group. Nonetheless, the
integration of new talent may bring in fresh perspectives, especially seniormanagement
roles who may positively contribute to solving legacy issues and new, strategic approaches.

Negative

Failure to hire and retain key employees or to integrate new talent to supplement the existing
team could affect the Group’s ability to successfullyimplement its business objectives
which may adversely affectits financial performance.

Positive

Reliable third-parties across the entire value chain provide strong business relationships
based on mutual trust and respect and effective resolutions, thereby fostering long-term
collaboration which supports the Group’s sustainability as a business.

Negative

The Group is exposed to risk of financial loss and financial crime (ML/FT) risk, specifically,
fromits customers.

Financialrisk is derived from clients that refuse to honour payment terms, while ML/FT risk
is derived from the clients’ own corporate structures, operations injurisdictions with weak
enforcement and lax controls, involvement of politically exposed persons (PEPs), and the
presence of sanctioned key company individuals. These risks, if materialised, can have a
detrimental effect on the Group’s reputation

Positive
Market and customer diversification which compensate for negative effects, such

asreduced business activity in some regions (for example, due to seasonal effects,
regulatory changes) and market pull-out by customers.

Negative
International operations are subject to a variety of risks, including the overlap of different
taxregimes, differing legal and regulatory requirements, fluctuations in currency exchange

rates, localisation of service offerings and reduced protection forintellectual property
rightsin some jurisdictions.

Positive

Search engine updates may improve our rankings on search engines, which may result
in a greaterreach and customer conversion.

Negative

Search engine updates may significantly disrupt rankings whichin turn may
significantly resultin aloss inrevenue. Furtherinformationis providedin Section 8.
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Legal andregulatory compliance, supply chain dependencies, Google Core updates - The past year has seen four Google
technological advancements, seasonal impacts and core updates which, despite contributing to betterrankings
increasingly demanding consumer expectations remain for some websites, have predominantly negatively impacted
characteristic of the industry we work in. Over and above, one of ourflagship brands (Casino Tops Online) in Q12024.
specifically during the past year, the Group has also Furtherinformationis providedin Section 8.

encountered three main challenges which have negatively
impactedits growthin 2024 While recognising the strategic split to be a one-time
factor, market regulation and dependency on search engine

Strategic split - This past year has beenlargely defined by algorithms remaininherent challenges faced by the business,
the execution of a strategic split, transitioning to a full thus further emphasizing the importance of a diversification
affiliate-focused business, following the divestment of our strategy (across partners, jurisdictions and assets), focus on
Platform & Sportsbook operations at the end of Q32024 high-value markets (Europe and the Americas), high-value
The Group has worked autonomously fromits discontinued players, recurring revenue streams and targeted investments
operations fromthe start of 2024 and, throughout the year, in key emerging markets. Despite such great challenges -

the business was faced with new operational costs and contributing to a higher EBITDA in 2024 vis-a-vis previous
complexity that have inevitably affected revenue and cash- years - the affiliate business still yielded a 39% increase in
flow and distracted the full-on focus otherwise givento the revenue YoY, asreportedin the financial statementsin 2024’s
normal course of business. At the same time, the split has also Annual Report.

positioned our business in a favourable position to capitalise

on growth opportunities and enhance our market presence, As we move beyond the operational split, Gentoo can solely
both organically and through several acquisitions, resulting in focus onits diversification strategy in 2025, aimed at driving
record results and significant growth which has reinforced our sustainable long-term growth which, from a non-financial
market position, consistently outperforming our competitors. standpoint, is measured against a number of key perfor-

mance indicators relative to Publishing and Paid Search,

Brazilian market - Market regulation in Brazil negatively including, ranking position for specific keywords in search
affected earningsin the last quarter of 2024 and thisimpact engines, traffic volume to our websites, bounce rate,

is expected to continue into the start of 2025 as we anticipate session duration, click-through rates on “calls-to-action”,
short-term challenges being faced by operators as they new registering customers, first-time depositors, impressions,
adapt to the newregulations. ad clicks and aggregated clicks.
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Environmental matters

4.1 Environmental impact from energy use

The business has anegative impact on climate change
due to the energy consumption from non-regenerative
resources within Gentoo’s own operations, thatis,
purchased electricity and one on-prem server at its

Malta headquarters. The amount of energy use (and its
contribution to climate change) is counteracted by the
fact that the location of occurrence is concentrated to our
physical office locations so the impactis not widespread
across a significant area which would have otherwise con-
tributed to alarger, negative impact on the environment.

Interms of its upstream and downstream value chain,
Gentoo has novisibility into the energy consumption
methods used by its suppliers and customers.

Gentoo’s supply chainis widespread across several
countries, involving multi-national service providers
(such as Google)with a high energy footprint. The impact
from ourupstream value chain can be mitigatedin the
future through supplierengagement plans and codes

of conduct that highlight the need of certified suppliers
with less energy-intensive datacentres.

With regards to our downstream value chain, all activities
are carried out from Gentoo offices, all of which currently
rely on purchased electricity to power operations, thus
allenergy is consumed from non-regenerative sources.

We are aware that positive impacts to the environment
can be made throughimprovements to our entire value
chain, despite generating arelatively low amount of
atmospheric emissions (as outlined in Section 4.2 below).
However, we remain committed to preserve our environment
and community atlarge, and by prioritising our own
operations, the Group is considering investingin alternative
(andrenewable) energy sources, such as solar energy,
especially in offices located in the Mediterranean

(Malta and Spain) where solar energy is abundant.

4.2 Direct and indirect atmospheric emissions
The generation of Scope 1& 2 GHG emissions deriving
from the Group’s own operations is mainly caused by

purchased electricity in addition to one on-premise server.

Upstream activities that generate Scope 3 GHG
emissionsinclude:

/ Sourcing and delivery of IT equipment to the workforce:
local suppliers are sourced at eachrespective office
location which deliver equipment to individuals that

are office-based by land and to remote workers using

a combination of land/air/sea modes of transportation;

/ Delivery of employee lunches to all offices by local
suppliers by land on a daily basis;

/ Delivery of drinking water to all offices by local
suppliers by land on a weekly basis and

/Ad-hoc local andinternational courier services
utilising land transportation and a combination
of different modes of transportation, respectively.

Downstream activities generating Scope 3 GHG emissions
are limited to airtravel to other Gentoo office locations,
conferences, events and client offices, since all Gentoo
services are provided online.

Allthree types of atmospheric emissions are calculated
on ayearly basis through a carbon accounting platform.
The latest consolidated GHG emissions for the year
2023 across Gentoo and the discontinued operations
were calculated.

The amount of Scope 1and 2 emissionsis not high and
does not significantly contribute to damage on safe
planetary boundaries. Despite the results, the Company
still considers investinginrenewable energy sources,

as explainedin Section 4.1 above, whereby the Company
plans on moving its Malta operations to another office
ontheislandinthe summerof 2025 andislookinginto
the possibility of installing solar photovoltaic panels to
minimise its dependency on purchased electricity.
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Due to the currently limited amount of data available

from ourvalue chain activities, the Scope 3 GHG emissions
results may not be very accurate, althoughitis expected
that the impact of ourupstream value chain activities on
the planetary boundary of climate change to be medium
as the supply chainvaries across several geographies
causing emissions from various transportation modes.

In this regard, remediability of these emissions s very difficult
andrequires extensive value chain engagement activities.

4.3 Waste management
At Gentoo, we have implemented a number of initiatives
toreduce and responsibly manage the amount of waste
generated at our offices.

At a high level, we have adoptedresource-efficient
practicestoreduce resource consumptionas much as
possible, such as by avoiding the use of single-use products.
Inthis respect, the following sustainable office practices
have beenimplemented across all Gentoo offices:

/ The use of reverse osmosis as a source of filtered, drinking
water to reduce the use of single-use plastic bottled
water. Additionally, when bottled wateris required, the
company purchases drinking water containedinlarge 20
litre containers to reduce the amount of plastic otherwise
used with the consumption of small bottled drinking water.
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/ All plastic consumed by all offices is segregated
from otherwaste forrecycling purposes.

/ Employee lunches are suppliedinrecyclable plastic
containers. Regardis also given to food waste mitigation
whereby (i) the number of employee lunches ordered
corresponds to the number of office desk bookings

and (i) any extra lunches (such as those not taken

by no-shows) are left to be taken by staff.

/ Company merchandise has beenlimited to the necessary
items, these being stationery and lanyards. Once the design
of new merchandise (reflecting the new Company brand)

is finalised, the Company plans to source suppliers that

use recycled material for the production of suchitems.

Moreover, all waste generated across all office locations is
segregatedin separate bins forrecycling purposes pertaining
to plastic, metal, food, general and electronic waste.

When it comes to electronic waste, employees are given
the opportunity to buy office equipment that cannot be
used furtheratadiscount. Once IT equipment (such as
laptops) cannot be upgraded to the latest OS versions
(thereby making them incompatible with certain software
applications), the Group tries toreuse and allocate such
equipment toless demanding roles not requiring the use

of such software applications. Should that not be possible,
this equipmentis made available for sale to all employees at

adiscount. Electronic equipment which cannot or
isnot sold, is segregated and collected by local
government agencies which then handle its disposal.

4.4 Environmental impacts from transportation or from
the use and disposal of products and services

The following are the upstream activities that generate
Scope 3 GHG emissions:

/ Sourcing and delivery of IT equipment to the workforce
- local suppliers are sourced at eachrespective office
location which deliver equipment to individuals that

are office-based by land and to remote workers using

a combination of land/air/sea modes of transportation.

/ Delivery of employee lunches to all offices by local
suppliers by land on a daily basis.

/Delivery of drinking water to all offices by local suppliers
by land on a weekly basis and

/Ad-hoc local andinternational courier services utilising
land transportation and a combination of different modes
of transportation, respectively.

/ Downstream activities generating Scope 3 GHG
emissions are limited to air travel to Gentoo office
locations, conferences, events and client offices
as all Gentoo services are provided online.

Risks and risk mangagement (environmental matters)

In preparation for CSRD reporting for FY 2024, a Double
Materiality Assessment (DMA) was completedin Q4 2024
and an audit review was initiated. Although the audit was
stopped and not completed due to the EU’s Omnibus
Package proposal for CSRD, Corporate Sustainability

Due Diligence Directive (CSRDDD), the EU Taxonomy

and the Carbon Border Adjustment Mechanism (CBAM)
simplification which was published on 26th February 2025,
theinitial assessment indicated that Group’s operations do
not significantly contribute to environmental damage and,
therefore, the risks emanating fromits operations

are non-materialin thisregard.

Management commentary | Back to content
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Social and employee matters

5.1Business integrity & responsible business practices
Gentoorecognises the importance of adopting and
applying effective measures for responsible business
practices to remain attractive and competitive.

Operating in multiple jurisdictions means navigating a
complexlandscape of varying regulations. Gentoo s
committed to understanding and adhering to the specific
requirements of each market it operatesin, and therefore,
is also committed to promoting compliant and responsible
business practices as mandated by gaming authorities
and promoted by standard-setting bodies.

This includes regulatory compliance, consumer protection
and responsible gambling, GDPR compliance, respect
forintellectual property rights, vetting of employees and
third-party risk management.

By tailoring our approach to the unique demands of each
jurisdiction, we uphold our commitment to regulatory
compliance on a global scale. This dedicationis central to
the Group’s mission of adhering to applicable legislation,
codes of best practice and to fostering a safe and
responsible gambling environment for players while

also safeguarding minors and vulnerable individuals.

Ensuring the highest standards of responsible business
practices translates into the adoption, applicationand
monitoring of policies and improvement thereof through

self-assessment and the evaluation of new and
innovative solutions.

Here’s how we commit to responsible business practices:

A. Regulatory compliance

The gambling industry is dynamic, with regulations
frequently evolving to address new challenges. Over
2024, in preparation forthe split from GIG Platform,
Gentoo has established its ownin-house Compliance
team which stays ahead of changes by closely monitoring
regulatory updates and ensuring our policies and procedures
are promptly adjusted to comply with new laws. They
disseminate thisinformation across the Group, ensuring
that all departments are aware of and adhere to the latest
regulatory requirements. This proactive approach minimises
therisk of non-compliance and reinforces our commitment
to being aresponsible business partner, whilst also
safeguarding the long-term sustainability of the business.

/ Expert guidance and advice: Our Compliance team plays
a critical role in our operations by providing ongoing guid-
ance and advice to the business with respect to regulatory
requirements and interpretation. It continuously monitors
regulatory developments and maps them againstinternal
processes to ensure that our practices remain compliant.
The team advises other departments, including, product
development, design and account management on best
practices andregulatory requirements. This ensures that

every aspect of our operations aligns with the latest
standards and promotes a safe gambling environment.

/ Cross-departmental collaboration: Complianceis a
collective effort that requires collaboration across all
departments. The compliance team works closely with
otherteamstointegrate compliant business practices
into every aspect of our operations. Forinstance, they
collaborate with the content, design and SEO teams to
ensure that content and promotional materials are not
misleading, ethical and do not encourage excessive
gambling. This collaborative approach ensures a cohesive
and comprehensive responsible gambling strategy.

/ Training programme: Through a “Train the Trainer” ap-
proach, we invest heavily in our Legal & Compliance team
by providing them free access to conferences, seminars
and courses that help them develop their knowledge and
keep them updated with the latestindustry regulations
which they can then use to provide sound advice to
management and address queries from different teams.

The current legal and compliance training carried out
across the Group is onan ad-hoc basis, depending on the
need and requirements of different departments. In 2025,
we plan onlaunching an employee compliance training
program, with the intention of raising Group-wide aware-
ness of the legal and regulatory compliance function.

The program will consist of induction training at employee
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onboarding and annual refresher training for allemployees
with a simple test to assess understanding. Specialised,
departmental ad-hoc training will continue being provided
whenrequired with the aimto address querieson a
specific focus area.

In additionto the Legal & Compliance team, all other
employees have a training budget allocated to them for
use on their own training and development as they see fit.

/ Quality Mark Responsible Affiliates (QMRA): To further
demonstrate its commitment to regulatory compliance,
the Group has also obtained several QMRA marks onits
websites targeting regulated markets.

/ Sitebee: We have also developed a proprietary software
compliance tool (Sitebee) which we provide as a service to
our customers to monitor their own marketing regulatory
compliance, including responsible gambling advertising.

B. Consumer protection & responsible gambling

/ Truthful and transparent advertising: As an advertising
company, we have a fundamental obligation and respon-
sibility to ensure that our advertising is truthful, transparent
and not misleading to our visitors. We strive to partner with
responsible operators and make sure our contentis not
misleading or deceptive which could misinform potential
players about the odds, deposit and wagering require-
ments, and potential rewards associated with a specific
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game or promotion. The most significant terms and
conditions are always disclosed on our adverts and
banners, as well as, alink leading to all terms and condi-
tions associated with a specific game or promotion,
Inthisregard, reference is made to various advertising
standards and codes of conduct, including those issued
by the Advertising Standards Authority (UK), the Interna-
tional Chamber of Commerce and the European Gaming
and Betting Association, together with jurisdictional-
specific marketing regulations published by gambling
authoritiesin the various regulated markets we operate
in. Adherence to these standards and regulations help
protect consumers and maintain the integrity of the industry.

Awareness of responsible gambling is raised through:

/ Dedicated responsible gambling page: Each of our
websitesincludeslinks to a dedicated Responsible
Gambling page. This page provides comprehensive
information and resources onresponsible gambling,
including tips for maintaining control, recognizing signs
of problem gambling, and links to gambling addiction
support organisations. We believe in providing our
users with the tools and information they need to
gamble responsibly.

/ Promotions and bonuses: When advertising promotions
and bonuses, we take responsible gambling measuresinto
account to ensure our marketing practices donot encourage

irresponsible behavior. Our advertisements are crafted

to provide clear and transparent information, emphasising
the fun and entertainment aspect of gambling rather than
promoting it as a financial solution. We avoid any language
orimagery that might instill a sense of urgency and

those that may suggest gambling is a way to achieve
financial success.

/ Dissemination of responsible gambling messages:

To continuously educate and remind our players about
the importance of responsible gambling, we disseminate
responsible gambling messages across all our advertising
channels. Whetherit's through our websites, social media
pages, oremails, we ensure that our communications
include reminders that gambling should be seenas aform
of entertainment, not a financial means. Our messages
are designed to encourage players to gamble responsibly
and seek helpif needed.

/ Regard to minors: We are particularly mindful of our
responsibility to prevent gambling content from appealing
to minors and individuals under 25 years old. Our market-
ing materials are carefully reviewed to ensure they do not
feature themes, images, orlanguage that might attract
younger audiences. Thisis part of our commitment to
creating a safe environment where only those who are
legally allowed to gamble can access our content.
Additionally, to prevent access to minors, our social

media channels are equipped with age-gating tools

and our websites feature an age declaration, where
required. These tools are part of our broader strategy to
ensure that ourgambling contentis only accessible to
those who are of legal gambling age and, in thisregard,
we continuously monitor and update our social media
practices to alignwith the best standards in the industry

and keep abreast of industry trends and innovative solutions.

C. GDPR compliance and data privacy

Observing GDPR and data privacy is a fundamental part
of our operations. We always request explicit consent
from all users before sending any advertising material
and ensure that their personal data is never shared with
third parties without permission. Our commitment to
GDPR compliance reflects ourrespect forourusers’
privacy and our dedication to maintaining their trust.

D. Intellectual property

As content creators, we deeply respect the intellectual
property rights of others. We always credit sources and
seek permission when necessary before publishing editorial
content. Gentoo’s websites will never hostillegal content
orengage inunethical practices, such as file-sharing,
directing users to pirated content sites, or any other forms
of intellectual property infringement. Our Legal team has
dedicatedresources to provide guidance and advice
onintellectual property management practices and, in
additiontoresponding to ad-hoc related queries, it has
organised a company-wide workshop by collaborating
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with an external consultant to provide training on relevant
IP matters. Itis the Group’sintentiontoincrease the level
of training and development of its employees by organising
similarworkshopsin the future.

E. Vetting of staff

Priorto employment, all prospective employees are
requestedto provide a copy of theiridentification docu-
ment and to attest that they have read and understood
the Group’s policiesinrelationto work ethics, code

of conduct, information security, IT equipment, data
handling, DEI, global environment, whistleblowing, and
AML & CFT. Additionally, all prospective top management
employees are requested to provide two referees at
application stage, who are then contacted to provide
theirviews on the applicant’s past behaviour, integrity
and performance, with the aim of identifying any charac-
teristics and/or behaviour that may be detrimental to

the Group should the prospect be offered the role.

Gentoo considers the above risk management processes

to be crucialin order to be able to comply withits own
strategies, internal controls and procedures diligently.
Working with reliable personnel also helps ensure timely
notifications, including notifications relating to suspicious
activities (such as bribery and corruption), and avoid active
or passive complicity in suspicious transactions or
business relationships by employees.
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Uponrecruitment, after the initial screening, all employees
are obliged to adhere to theirjob expectations, which

are measured through bi-annual performance reviews.
Disciplinary policies are in place to sanctionnon-compliance
to internal company policies and the Group will go as far
as terminating an employment relationship should it

have serious grounds to doubt an employee’s reliability
following internal investigations.

Going forward, the Group plans on setting up a periodic
screening process on allemployees as well as Board
members, the frequency varying according to seniority
levels and nature of roles. This will be carried out to
ascertain good conduct thus safeguarding the Group,
the brand andits livelihood.

G. Third-party risk management

The company has identified the below measures to
formulate its Customer Due Diligence (CDD) policy
and procedure:

/ To identify and verify a prospective customer - and,
if onboarded, thereafter throughout the duration of
the business relationship - on the basis of documents,
data orinformation obtained from areliable and
independent source;

/ To exclude establishing a business relationship with
a sanctioned person and/or company, in line with the

international sanctions regimes outlined in the Sanctions

Policy;

/ To determine whether the customeris a politically
exposed person (PEP), a family member ora person
known to be a close associate of a PEP;

/ To verify that a customer operating in aregulated market
is duly licensed;

/ To ascertain that paymentsinreturn for services are
received from abank account heldinthe customer’s
entity name in alow- or medium-risk jurisdiction and not
in a high-risk or non-reputable jurisdiction, as listed in
Gentoo’s Jurisdictional Risk Policy (i.e. jurisdictions
identified as such by the FATF, EU Commission and
others that do not fall within the Group’s risk appetite);

/ To continuously monitor the business relationshipon a
daily basisinterms of data, information and documentation
obtained (to ensure that these remain up-to-date andrel-
evant to any specific risks), PEP and sanctions status, and
customer behaviour & transactions carried out during

the business relationship to ensure that such are consistent
with the customerrisk profile. Ongoing monitoring also
requires a customerrisk re-assessment on a periodic basis
and/orbased on trigger events that change the previously
known customerrisk profile, whichever comes first.

Gentooisinthe process of applying the above safeguards
by following a clear and strict customer onboarding
process and takes into account the risk factors outlined
inthe EU’s AML directives (customer, interface, geograph-
ical, transaction, product) in order to apply alevel of CDD
(simplified orenhanced) proportionate to the risk ema-
nating from a specific customer (i.e. gambling operator),
whilst also takinginto account the size and nature and the
Group’s operations.

Once thisprocessisrolled out onits customers, Gentoo
also intends to roll-out a similar vetting process onits sup-
pliers.

5.2 Employee matters

Workforce Diversity, EqQuity and Inclusion

At Gentoo Media, our success is driven by the expertise
and dedication of our people. Whetherin content creation,
marketing, analytics ortech, every team member plays a
vital role in pushing our business forward and keeping us
at the forefront of the iGaming affiliate space. By the end
of 2024, Gentoo Media had 387 full-time employees with
47 nationalities and animpressive genderrepresenta-
tion of 49 % female to 51 % male (despite operatingina
male-dominantindustry).

Going forward, we acknowledge andrespect that individ-
uals may identify with different genders. In thisrespect, we
are committed to fostering an inclusive environment where
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allemployees throughout their entire employment with
us (starting as early as the pre-boarding process) have
the opportunity to actively choose “non-binary or other”
if they do notidentify as male or female.

We aim to raise more awareness around this matterand,
therefore, as part of our 2025 goals, we intend to explore
opportunities around displaying employees’ preferred
pronouns alongside theirnamesin ourinternal communi-
cation channel.

In2025, one of our biggest projects will be to take active
steps to align with the EU Pay Transparency Directive,
whichwillcome into effectinJune 2026. As part of this,
we will evaluate all positions across all our entities, define
clearroles andresponsibilities against clear and objective
criteria, outline required seniority levels and corresponding
pay structures, and align accordingly. This supports fair
and transparent pay structuresinline with the EU Pay
Transparency Directive, helping to eliminate unjustified
pay gaps and ensure equal pay for equal work. We will
alsoimprove how we track and analyse pay equity, create
transparency with employees and managers about pay
structures and make sure our policies meet legal require-
ments ahead of the deadline in June 2026. This will build
amore structured and faircompensation system thatrec-
ognises and rewards every employee equitably. It will help
us identify and close any potential pay gaps, reinforcing
our commitment to fairness and transparency in salaries.
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People processes

2024 has been ayear of major shifts and changes. The
acquisition of KaFe Rocks and the operational separation
from GIG Platform have shaped a period of transition. As
we moved towards the final strategic split on 1st October
2024, one key focus has been establishing the People
teamto support a strong and independent foundation
for ourworkforce in Gentoo Media. We recognise that the
rapid growth of the Group last year, as well as the spin-off,
have had animpact on some teams, and we are committed
to ensuring we have the right structure and supportin
place to move forward with a solid and strong setup.

With Gentoo Media now operating as a fully standalone
business, the Group’s People Strategy is evolving to
support the Group’s next chapter. Starting from 2024,
we worked towards optimising our people processes
by integrating our Human Resources Information
System (HRIS) as much as possible, which has helped
strengthen our support to our people.

Employee training and development

Ouronline training & development platform provides
several courses available to all employees, covering
professional development, skill-building courses and
industry-specific courses. Employees are also encour-
agedtouse theirannual conference budget to attend
conferences and any other courses not available on the
Group’s platform.

The Group also enforces mandatory courses to employees
inleadership positions, to equip them with the necessary
skills, knowledge and feedback to effectively lead,
support employee development, and drive team perfor-
mance. In2024, 36 leaders completed leadership training

to build the skills they need to support and guide their
teams. We will continue offering leadership development
in 2025 to ensure that ourleaders have the right tools to
lead with confidence and contribute to meaningful impact.

Moving forward, in 2025, our People team will focus on
improving our approach to training and development,
through a more structured, data-driven, long-term solution.
We plan onimplementing a training system that will allow
us to track ouremployees’ training, assign learning tied
to career growth and pathways, and ensure that essential
regulatory compliance trainingis part of our onboarding
program. This will help us equip our people with the right
skills at the right time, supporting both their personal
development and the Group’s continuing success.

Employee wellbeing

As a Group, we take a holistic approach to employee well-
being, understanding that everyone’s needs are different.
Every employee is provided with a wellbeing budget,
commensurate withinflation rates and whichisrenewed
on an annual basis, with the aim of providing employees
the opportunity and flexibility to investin what personally
contributes to theirhealth and happiness.

We also provide healthinsurance to allemployees
covering physical and mental health, and dental coverage.
While we feel that we already offer a strong benefits
framework, we continue to explore ways to enhance it
and ensure a consistent standard across all ourlocations.

Working conditions

We uphold fair and ethical working conditions and have
clearproceduresinplace to address any concerns related
to workplace rights, privacy and health and safety. Every
employee has a dedicated People Partner to whom they
can always raise concerns orissues in confidence.

Besides this, as we transition from the strategic split from
GIG to astand-alone Group, we have initiated work on
the implementation of a new whistleblower management
system (furtherinformationis providedin Section 7).

Ourongoing commitment to fostering an environment
where employees feel supported, valued and empowered
to do theirbestwork s also shown through our Diversity,
Equity, and Inclusion, Grievance, and Harassment and
Bullying policies to ensure a fairand supportive workplace
where everyone feels valued and heard and safe to raise
theirvoice.
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5.3 Community relations & CSRiinitiatives
AskGamblers Awards

Eachyear, just before the AskGamblers Awards in mid-
June, we hold the AskGamblers Charity Night. This night
is dedicated to giving backtothoseinneed, andit has
become a sought-afteryearly tradition. The highlight of
this eveningis an auction featuring the top placements
on ourwebsite (www.askgamblers.com). All proceeds
from the auction are donated to charity, supporting
various causes around the world.

During the month of September, we showcase and
highlight the casinos that won auction spots on our site
to ensure that the charitable donations made by the
participating casinos are celebrated and recognised.

Eachyear, we select a specific charity or organisation
toreceive the fundsraised from the auction. The amount
raised and the cause it supports vary each year, but the
goalremains the same: to make a positive impact. Here’s
a breakdown of some of the incredible initiatives we
have supported:

/2024: Arecord€106,500 was donated to HISBAS
(Hydrocephalus and Spina Bifida Association of Serbia)
to aidintheirongoing efforts to improve the lives of children
affected by hydrocephalus and spina bifidain Serbia.
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/2023: Atotal of €75,000 was raised, with€40,000
going to the Danish Refugee Council for theirinitiatives
to enhance child-friendly spacesin Tanzania’s Nduta
and Nyarugusu refugee camps. The remaining €35,000
was donated to UNICEF to help strengthen core
resources for childrenin Serbia.

Through these charitable initiatives, AskGamblers continues
to useits platform to bring about meaningful change,

and we are grateful to the casinos and individuals who
contribute to making these donations possible. Eachyear,
we are proud to see the impact of our efforts and to know
that the fundsraised are helping those who need it most.

AskGamblers’ commitment to Responsible Gambling
Sinceitsinception, AskGamblers has been built with the
mission of fostering a community where players can share
theirhonest opinions and experiences about online casinos.
From the very beginning, the core goalhas beento create
a space where players canlearn from each otherand
accessreliable, user-generated content to make
informed decisions.

Overtime, this vision has evolved into our guiding slogan:
“Get the Truth. Then Play.” This phrase perfectly encapsu-
lates everything we stand for. It highlights our commitment to

transparency and honesty in all the information we provide.

At AskGamblers, we believe that knowing the full story
about a casino—whetherit’s about trustworthiness,

customer service, bonuses, or payment methods -
is crucial before making any commitment to play.

Ouraimis simple yet powerful: we want to arm players

with all the necessary information they need before they
choose to play at a particular casino. By providing detailed
reviews, ratings, and user feedback, we help players
navigate the often overwhelming world of online gambling,
ensuring they can make choices based onfacts, not just
promotions or advertisements.

In short, AskGamblers is not just a platform forinformation;
it’'s acommunity-driven resource built on the foundation
of honesty, transparency, and trust. “Get the Truth.
ThenPlay.” isn’tjust a slogan—it’s the standard we

hold ourselves to every day.

To further enhance the player experience and uphold
our duty of care towards our players, we have rolled out
the following three significant initiatives:

/ Educational blog: As part of our commitment to
responsible gambling, we have developed a comprehensive
blog. This blog aims to educate players on the rules and
strategies forvarious casino games.

/ AskGamblers’ Education Corner: Arecently launched
initiative, this projectis dedicated to discussing responsible
gambling, addressing problem gambling, and providing

strategies to combat these issues. The Education Corner
will host articles, news, and blogs focused on these topics,
creating aspace forvital information. Thisis an ongoing
project, and we continue to add valuable content to
promote awareness and healthier gambling habits.

Little Mic News: Another new project aimed at keeping
playersinformed is our Little Mic News initiative, available
on Linkedln and Instagram. This project focuses on sum-
marising the most significant gambling news from the
previous week, with an emphasis on developmentsrelated
toresponsible gambling andlegal changes across the
global gambling landscape. By highlighting these updates,
we ensure our community stays up-to-date with the latest
trends and legal shifts.

Through these initiatives, AskGamblers strives to be more
thanjust a casinoreview site - we are aresource committed
to educating and supporting our community in making
responsible gambling choices. Whether through providing
transparency on casinos, promoting responsible gambling
practices, orkeeping playersinformed about the latest
industry developments, we aim to create a well-rounded
experience that empowers players to make informed,
responsible decisions.

Successful Earth Day 2024
‘Protecting our Planet’ event was held on 22nd April 2024.
Gentoo hosted guest speaker Alexis Normand, CEO and
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co-founder of Greenly, to share his expert knowledge

on defining ‘emissions’ and their causes, how we can all
make a positive difference to our planet and to raise overall
awareness of climate change across the organisation.

World Ocean’s Day 2024 Beach Clean-up

In June 2024, three members of our team in Maltajoined
forces withlocal beach cleanups to help clear rubbish from
several beaches across theisland and the seain support
of the United Nation’s World Oceans Day.

Greenly Environmental Survey

We asked ourteams to participate in an Environmental
Survey to help the Group understand the amount and
sources of emissions generated by every individual in
association with theiremployment with Gentoo, through
asking questions regarding the source of transport
and distance of commuting to and from the office and
the sources of energy used when working from home,
amongst others. The results were incorporatedinthe
workings used to calculate GHG emissions, as outlined
inSection4.2.

Offsetting emissions and reforesting the world with
TreeNation

Allnew joiners get a welcome gift from the company to
reward participationin sustainability events, this being
the planting of trees in TreeNation projects. In 2024, Gentoo
Media alone planted 1955 trees in the #GentooForest
offsetting 199.12tCO2.
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Host the vendor

The Gentoo Mediateam from Serbia supported the street
magazine LICEULICE (meaning “Face of the Street”)
through the ‘Host the Vendor’ initiative, providing shelter
to street vendors during the heatwave in Belgrade.

LICEULICE is distributed by members of marginalised
groups, who earn 50% of the revenue from each copy
sold. However, it’'s more than just amagazine;it’s alifeline
formany, promoting the inclusion of socially disadvantaged
and vulnerable people through various community
programs.

The goal of the initiative was to provide shelter to street
vendors from the heatwave and spend some time to get
to know them, and buy magazines. Our office gathered
30 employees that day, and spent a wonderful 2 hours
with lovely sellers.

Ontop of this, they managed toreachrecord salesinone
day of 92 copies of the magazine, which we are mostly
proud of!

Company volunteer days given to our employees

As part of our commitment to giving back, every employee
inthe Group has the opportunity to dedicate one workday
to making a meaningfulimpact, whether that’s supporting

a cause close to their heart, contributing to society, or
helping the local community.

We want to increase awareness of this initiative so more

of our people take advantage of their volunteer day.

In 2024, 52 employees used their day for a variety of
causes, including volunteering at animal shelters, donating
blood, and participating in the beach cleanup in Malta.

Our goal for2025is to double that number by actively pro-
moting the program throughout the year and making
it easier foremployees to getinvolved.

Key Performance Indicators (for social & employee matters)

KPI

Adherence toresponse timeframe allowed
by Authorities

Lack of company-wide awareness of Gen-
too’sregulatory requirements

Regulatory reporting timeliness

Diversity inmanagement

Description

Meeting deadlines

Percentage of gaminglicensesin good standing
andrenewed ontime

Percentage of reports submitted to regulators
ontime

Percentage of men and women in management
positions

Target

100%

100%

100%

50/50

Actual (for 2024)

100%

100%

100%

37.8% womento
62.2% men

Sustainability Report 2024

Comments

N/A

N/A

N/A

+2.9 percentage pointsin women
representation from 2023.

Continue efforts toimprove gen-
derbalance inleadership.
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Risks and risk management (for social & employee matters)

Principal risk

Missedregulatory updates & mis-identifica-

tion of applicable regulatory updates

Lack of company-wide awareness of Gen-
too’sregulatory requirements

Third-party risk.

Diversity, Equity & Inclusion (DEI) develop-
ment opportunities

Equal treatment and opportunities for all

Workplace culture and employee engage-
ment

Description

Due to the business’ operationsin several juris-
dictions with different legislation and regula-
tions, the businessrisks responding too late
toregulatory changes and implements changes
beyond the effective date.

Lack of company-wide awareness of Gentoo’s
regulatory requirements

Risk emanating from entertaining relations with
our partners.

Alack of diversity and inclusive culture can lead
to discrimination, reputational damage, and
disengagement with our people.

Gender equality and equal pay for work of
equalvalue.

Poorworkplace culture and lack of communi-
cationleading to high turnover and disengage-
ment.

Potentialimpact

Non-compliance to regulations risking
getting flagged by Authorities potentially
leading to warnings, fines and/or sanc-
tions.

Non-compliance to regulations potential-
ly leading to warnings, financial penalties
and sanctions imposed by regulators.

The company may be subject to different
risks emanating fromits partners, with the
business and brand at stake.

Alack of diversity and inclusion can weak-
en collaboration, hinderinnovation, and
damage the Group’s reputation, poten-
tially leading to lost investor confidence
and legal exposure.

Discriminatory pay practices canhave a
severe reputational damage to the oper-
ations of the Group, especially if they are
seento favour one genderover another.

Reduced productivity and employee
retention.

Key controls & migrations

As the Compliance function develops, we plan to move from ad-hoc monitoring to planned,
periodic monitoring of our assets. Gap analysis will be shared with relevant teams along
with suggested improvements. Itis also the plan toimplement a standardised and efficient
change management process

Enrolment of a company-wide compliance training program.

Risk appetite level to be set by the Board and followed by management.

Due diligence procedureis to berolled outin Q12025.

Diversity targets in promotions and policies forinternal promotions.

Regularunconscious bias training and DEl programs for management.

We are aware there might be arisk and how this canimpact our people; we have begun the
assessment in accordance with the EU Pay Transparency Directive, which comes into effect
inJune 2026, to identify and address any potential pay gaps.

Regular engagement surveys.

Transparent communication having Group-wide “allhands” and implementation of anin-
tranet.

Ensuring employees feel connected to company values by involving them in defining who we
are and what we stand for making our people feel a sense of belonging.
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Human rights matters

As a starting point, every employee at Gentoo Media has
joinedvoluntarily and no one has been forcedinto employment.
During our hiring process, we ensure that all candidates meet
the legal working age requirements in every location where
we operate. Our hiring process s structured and fair, and

in this respect, all suitable candidates are treated equally

and given the same opportunity for aninitial interview.

At Gentoo Media, we are committed to upholding and
protecting the rights of ouremployees and partners through
clearpolicies and responsible practices. Our People team
conducts an annual review of all policies to ensure they
remain relevant, effective, and aligned with best practices,
such as our Diversity, Equity and Inclusion Policy,
Harassment & Bullying Policy and Grievance policy.

We prioritise Diversity, Equity, and Inclusion, Health and
Well-being, the Right to Disconnect, and protections against
Harassment and Bullying, Grievance procedures among
others, to ensure a safe, inclusive, and ethical workplace.
Across all our offices, we have safety measuresin place
(such as fire extinguishers, water sprinklers, smoke alarms)
and additionally, in 2025, we aim to have designated

officers also certified in first aid who would provide first-
hand assistance if and when needed.

The above is our commitment to continuously improve
our approach to humanrights, ensuring that everyone who

works with us is safe and treated with dignity and respect.
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Anti-bribery and corruption

Our business and reputation are built upon fair, lawful,
responsible and ethical conduct and, therefore, we are
committed to continue working towards achieving the
highest standards of ethical conduct and integrity across
our operations on a day-to-day basis and in all dealings,
both internally and externally, with colleagues, customers,
suppliers and regulators.

Maintaining our reputation for business integrity and
excellence requires careful observance of all applicable
laws and regulations which also extends to having regard
forthe highest standards of personal integrity.

Our Code of Conduct sets out the standards that form
the honest, ethical foundations for the way that Gentoo
does and operatesits business coveringissues such as
market operations, countering bribery, corruption,
harassment and fraud. Compliance with our Code of
Conductis non-negotiable, and alongside this document,
all stakeholders are expected to exercise goodjudgment,
based on high ethical principles, for guidance as to what

is acceptable conduct and what is not.

7.1 Business integrity

The Group operatesin severaljurisdictions world-wide,
with differing levels of regulation, enforcement and
control, which expose the business to different types
and varying levels of risk, specifically emanating from:

/ Financial systems;

/ Gamingregulation; and

/ Suppliers and partners (online casino/sports betting
operator) requirements and compliance thereof.

Developed countries having established financial systems
withrobust enforcement and supervisory frameworks may
indicate that any of our transacting parties (suppliers and
customers) that operate in such markets, have beenvetted
by licensed financial institutions, whichin turn are subject
to stringent regulation and enforcement, thus providing

a higherlevel of comfort that our contracting parties are

of good standing and, specifically, that funds received
from our customers are derived from legitimate sources,
as opposed tojurisdictions with lax financial crime controls.

Another factor that highly impacts the Group’s business
integrity is the appetite and level of gaming regulation
across differentjurisdictions. Highly regulated markets
with high levels of monitoring and enforcement translate
toreputable customers that comply with the respective
laws and regulations, whichin turn, expose the Group to
alowerrisk of non-compliance which may ultimately lead
to financial penalties and sanctions.

Unregulated markets and/or those with less stringent
gaming regulations may attract operators with insufficient

resources to be able to enterregulated markets and/or
operators looking to disguise illicit business operations
as gambling operations, in turn subjecting the Group to
arisk of financial loss (should a customer fails to honour
payment terms) and/or reputational damage (should ML/
FTrisk materialise).

In an attempt to continuously maintain a high standard of
business integrity, Gentoo refers to a number of standard-
setting bodies and EU documents, including the Financial
Action Task Force “Grey” and “Black” lists, EU Commission
List of High-Risk Third Countries and the EU’s AML/CFT
Directives and applies arisk-based approach to managing
and treating risk emanating from financial crime including
corruption, bribery and the resultant money-laundering
and/or terrorist financing.

The Group follows the risk appetite proposed by the
Board’s Legal and Compliance function when evaluating
new target markets and the impact of changes (such as
geopolitical, regulatory) in existing markets. The Group
may completely disregard a market should the level of
risk be unacceptable to the Group or otherwise apply
alevel of due diligence proportionate to the level of

risk posed by a market and corresponding customer
operatingin that specific market.

Referenceis to be made to Section 5.1 Third-Party Risk
Management’ for furtherinformation on the scope of CDD.

Sustainability Report 2024

7.2 Whistleblower protection

The prevention, detection and reporting of bribery and
corruptionis the responsibility and duty of all Group
stakeholders, including employees, Board members

and shareholders. Itis mandatory for allnew employees
to attest to have read and understood the contents of
our Code of Conduct prior to theiremployment starting
date and all employees are expected to report any wrong-
doings throughout the course of theiremployment. In this
respect, protection of allwhistleblowers against retaliation
is our top priority in order to ensure a safe environment
where anyone is encouraged to report, while ultimately
safeguarding the business from existing and potential
wrongdoings and their adverse impacts, which help
towards business longevity.

Following the spin-off, the Group isin the process of
setting up awhistleblowing management system - a
reporting channel which facilitates anonymous reporting
and, thereafter, anonymous dialogue between the whis-
tleblower and our Whistleblowing Officer to share
progress on the investigation and resolution. While the
systemis being setup across all Group entities, the Group
encourages allindividuals to come forward and raise
concerns of suspected or actual cases of bribery and
corruption to the Whistleblowing Officer, in confidence.

While no incidents of bribery and corruption were reported
in 2024, we envisage that the whistleblowing management
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systemto berolled outin 2025, will raise further awareness
of the importance of reporting suchwrong-doings and
encourage employees to disclose any suspected or
knowledge of such behaviour.

Risks and risk management (anti-bribery and corruption)
Bribery and corruption pose significant risks to Gentoo,
impacting legal, financial, operational, and reputational
aspects. Legalrisks include potential fines, criminal prose-
cution, and civil liability, while reputational risks involve
aloss of public trust and negative media coverage. Financial
risks can arise from penalties, higher operational costs,
and the loss of business opportunities. Operationally,
corruption canlead to inefficiency, favoritism, and internal
conflicts.

To manage theserisks, Gentoo expects allits employees
and Board of Directors to abide by its Code of Conduct,
which explicitly highlights its zero-tolerance stance on
bribery and corruption. In thisregard, all new hires need

to attest to having read Gentoo’s Code of Conduct prior
to their starting date. Additionally, Gentoo expects top
management to lead by example and demonstrate a
commitment to anti-corruption efforts, ensuring transpar-
ency in decision-making and independent oversight.

When it comes to bribery and corruptionrisks emanating
fromits partners, as specified earlier, Gentoo is also
working on arobust vetting process as highlightedin Sec-

tion 5.1. Internal controls, such asinternal audits and
the implementation of the four-eye principle in day-to-
day operations help detect unethical practices prior

to the risk materialising.
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Other matters

As an affiliate marketing company, the Group is largely
dependent on certain business relationships alongits
value chain.

From a supply chain perspective, the Group’s product
offeringsrely heavily on search engine optimisation (SEO),
making third-party search engines- particularly Google’s
- critical to its operations. While changes to search engine
algorithms can positively impact the business with higher
website rankings, these may also significantly disrupt
website rankings in searchresults, whichinturnreduces
traffic to the Group’s websites.

Search engines use complex algorithms to rank their
searchresults, taking several different factorsinto account.
Google adjusts these factors andits search engine
multiple times a year. Such ongoing adjustments are

minor changes that, although impacting the presentation
of searchresults, ranking factors and recognition of search
intent (amongst others), do not have any noticeable
impact onthe overall search engine result page.

However, Google alsoreleasesupdatestoitscore
algorithm (“Google Core Updates”) several times a year,
which are significant changes made to its core algorithm
(not to ranking factors) and often have a considerable im-
pactonsearchresults, and therefore, the visibility

and ranking of our websites.

While otherupdates often have a clearly defined target
(e.g.theintroduction of anew ranking factor ornew tech-
nology), Google Core Updates are focused onimproving
the overall quality of results users get from the Google
search engine. These are part of Google’s efforts to pres-
entrelevant and authoritative content to searchers.

Google always officially announces its core updates prior
to therelease of the updates, however, the negative im-
pact of any update cannot be mitigated beforehand andis
only realised once the update s fully released (which may
take a couple of days or extend to several weeks).

Inthe course of 2024, Google released four core updates,
with the most significant one being the “March 2024 Core
Update & Spam Update”. With this update, Google aimed
toremove any content from searchresults that was cre-
ated to manipulate rankings and aimed to deliver unique,
high quality results that may be more useful to users. This
update was a much more complex Core Update than usual,
as severalranking systems were being updated. Additionally,
Google alsorolled out a Spam Update with new and
improved spam policies to keep low-quality content

out of searchresults.

Our flagship site, Casinotopsonline.com was particularly
hitin Q12024 following the roll-out of Google’s core
update in March although it has since then been slowly
recovering losses and continues on a positive trajectory.

Nonetheless, the business has yet torealise a turn-around
for Casinotopsonline.com, which was a strong revenue
and playerintake driverin 2023 and earlier years. It remains
afocal pointinthe organisation to realise said turn-around
and a dedicated team has worked throughout 2024 to
make this areality. This work will also continue in 2025

until successis achieved.

With the diversification strategyin placein Q4 2024, we
have also focused on other, smaller assets and although
the fourth quarter was impacted by two Google core
updates, no materialimpact was reported on Gentoo’s
portfolio of websites. Thisis because one of the larger
sitesinour portfolio, targeting a specific market, saw a
notable positive spike inrankings while two smaller
websites in the portfolio were hit negatively. Combined
the impact was neutral.

Sustainability Report 2024
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Consolidated disclosures pursuant to article 8 of the taxonomy regulation

In order to achieve the targets established by the Euro-
pean Union (‘EU’) of reaching net zero greenhouse gas
(‘GHG’) emissions by 2050, with aninterim target of
reducing GHG emissions by 55%, compared to 1990 levels,
by 2030, the EU has developed a classification system, by
virtue of the EU Taxonomy Regulation', (‘the EU Taxonomy’)
which establishes the criteria for determining whetheran
economic activity qualifies as environmentally sustainable.

The EU Taxonomy establishes criteria in terms of six
environmental objectives, against which entities will
be able to assess whethereconomic activities qualify
as environmentally sustainable.

In order to qualify as such, an economic activity must be
assessed to substantially contribute to at least one of
these environmental objectives, whilst doing no significant
harm (‘DNSH’) to the remaining objectives. This is achieved
by reference to technical screening criteria established in
delegated acts to the EU Taxonomy. The economic activity
is also required to meet minimum safeguards established
in the EU Taxonomy.

The six environmental objectives considered by the EU
Taxonomy are the following, where climate-related
environmental objectives (i-ii below) are establishedin

EU Regulation2020/852

Commission Delegated Regulation 2021/2139
Commission Delegated Regulation 2023/2486
Commission Delegated Regulation 2021/2178

SO~ N

EU Directive 2013/34/EU

the Climate Delegated Act? (‘CDA’), whilst non-climate
environmental objectives (iii-vi below) are established
inthe Environmental Delegated Act® ('EDA’). This financial
yearis the third reporting period the Group is

reporting in the context of the EDA, which was

formally adoptedin2023.

I.  Climate change mitigation (‘(CCM’);

ii. Climate change adaptation (‘CCA’);

lii. Sustainable use and protection of water and marine
resources (‘WTR’);

iv. Transitionto a circulareconomy (‘CE’);

v. Pollution prevention and control (‘PPC’); and

vi. Protectionandrestoration of biodiversity and eco
systems (‘BIO’).

A Delegated Act to the EU Taxonomy was issued in
2021, supplementing Article 8 of the EU Taxonomy

(‘the Disclosures Delegated Act?), which establishes
the disclosure requirements of entities within the scope
of the EU Taxonomy.

This currently comprises entities subject to an obligation
to publish non-financial information pursuant to the
Non-Financial Reporting Directive®, (‘NFRD’), emanating
from Article 19a or 29a of the Accounting Directive’.

The Disclosures Delegated Act was further updated

in 2023 by the Complementary Climate Delegated Act
toinclude certain energy activities relating to fossil gas
and nuclear energy.

In the following section, the Group, as a non-financial
parentundertaking, presents the share of its turnover,
capital expenditure (CapEx) and operating expenditure
(OpkEx) forthe reporting period ended 31 December 2024,
which are associated with the following, inaccordance
with the Disclosures Delegated Act;

/ Taxonomy-eligible and Taxonomy-aligned economic
activitiesinrespect of climate-related environmental
objectives; and

/ Taxonomy-eligible economic activitiesinrespect
of non-climate environmental objectives.

This does notinclude subsidiary level Taxonomy KPls in

the contextual information, which are only required where
the parent undertaking identifies significant differences
between the risks orimpacts of the Group and those of
the subsidiaries, inline with FAQ 12 in the Commission
Notice ontheinterpretation and implementation of certain
legal provisions of the Disclosures Delegated Act under

EU Directive 2014/95/EU. NFRD entities are public interest entities exceeding an average of 500 employees during the reporting period. The introduction of EU Directive 2022/2464/EU (the Corporate Sustainability Reporting Directive, ‘'CSRD’, which will replace the NFRD) will significantly extend the scope of EU Taxonomy reporting.

Article 8 of EU Taxonomy Regulation on the reporting

of Taxonomy-eligible and Taxonomy-aligned economic
activities and assets (second Commission Notice). The
Groupis currently in the process of identifying such risks
and impacts as part of its preparation for subsequent
reporting, depending on the outcome of the EU’s Omnibus
Package proposal for CSRD simplification, CSRDDD, the
EU Taxonomy and the CBAM.

The Group does not identify any significant differences
between the risks orimpacts of the Group and those of

its subsidiaries. In addition, none of the Group’s subsidiaries
are currently obliged to publish non-financial information
pursuant to the NFRD. Neither do they avail of the subsidiary
exemption emanating from paragraph (9) of Article 193,

or paragraph (8) of Article 29a, of the Accounting Directive,
respectively.
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9.10ur activities

9.1.10verview

The proportion of taxonomy-eligible and taxonomy-
aligned economic activities in total turnover,
CapExand OpEx are presentedin the table below:

Total (€ Proportion of taxonomy-eligible Proportion of taxono- Proportion of taxonomy non-eligible
1,000) (non-aligned) economic activities = my-aligned economic activities = economic activities

FY 2024

Turnover 122,773 0% 0% 100%

CapEx 18,409 11.3% 0% 88.7%

OpEx 35,234 0% 0% 100%

FY 2023

Turnover 88,617 0% 0% 100%

CapEx 24,729 2.1% 0% 97.9%

OpEx 0 0% 0% 100%

1 The figuresrelating to the discontinued operations have been excluded for comparability.

/ A ‘Taxonomy-eligible economic activity’ means an
economic activity that is described in the delegated acts
supplementing the Taxonomy Regulation (that is, either
the Climate Delegated Act or the Environmental Delegated
Act), irrespective of whetherthat economic activity meets
any or all of the technical screening criteria laid downin
those delegated acts.

The Climate Delegated Actis structured such that Annex

| contains a list of activities and the respective technical
screening criteriainrelationto the Climate Change Mitigation
objective, whereas Annex i relates to the Climate Change
Adaptation objective, with potentially different activities
being consideredin the different annexes.

The Environmental Delegated Act similarly comprises
respective lists of activities and technical screening
criteriainrelation to the non-climate environmental
objectives therein.

/ A ‘Taxonomy-aligned economic activity’ refers to

a taxonomy-eligible activity which complies with the
technical screening criteria as defined in the Climate
Delegated Act or Environmental Delegated Act andis
carried outin compliance with minimum safeguards
regarding human and consumerrights, anti-corruption
and bribery, taxation, and fair competition. To meet the
technical screening criteria, an economic activity must
contribute substantially to one or more environmental
objectives while ‘doing no significant harm’ to any of the
remaining environmental objectives therein.

/ A ‘Taxonomy-non-eligible economic activity’ refers
to any economic activity thatis not describedinthe
delegated acts supplementing the EU Taxonomy.

Sustainability Report 2024
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9.2 Taxonomy-eligible and taxonomy-aligned
economic activities

9.2.1ldentification of taxonomy-eligibility of
turnover-generating activities

The identification of any Taxonomy-eligible activities
performed by the Group was carried out by extracting
the total turnover, CapEx and OpExrequired to be
capturedinthe denominators of the respective KPls
and assessing the NACE code of the activities to which
the amountsrelate. The Group then assessed which of
the identified NACE codesrelate to activities included
within the annexes to the Climate Delegated Act and
Environmental Delegated Act.

The Group’s economic activities (i.e. affiliate marketing
services) are not captured as part of the Climate Delegated
Act or Environmental Delegated Act and therefore the
Group has fully classified its turnover-generating activities
as taxonomy non-eligible.

Therefore, CapExand OpEx associated with turnover-
generating activities are also considered to be taxonomy
non-eligible.

9.2.2 Taxonomy eligibility of investment activities not
directly related to turnover-generating activities
Further to the activities from which the Group generates
turnover, which generally incur both CapEx and OpEXx,

the Group also engages ininvestment activities not
directly related to its turnover-generating activities.
Suchinvestment activities which are taxonomy-eligible
have been highlighted to the right.

9.2.3 Taxonomy alignment

Forthe identified eligible activities (i.e. the acquisition of
leasehold property to be utilised internally by the Group),
the Group then began the process to begin assessing them
against the technical screening criteria.

Determining whether an activity meets the requirements to
be classified as taxonomy-aligned requires considerable
detailed information about the activity in order to properly

assess it against the established technical screening criteria.

The Group is currently in the process of gathering the
necessary information in orderto conclude that activities
may be considered as taxonomy-aligned and verifying
its accuracy. As aresult of the ongoing process, the
Group has notbeen able to substantiate the alignment
of any of its activitiesin the current year.

Therefore, as aresult of no activities being considered
as taxonomy-alignedin the current year, disclosure
requirements surrounding the assessment of taxonomy-
alignmentinaccordance with section1.2.2.1of the
Disclosures Delegated Act are not deemedto be
applicable to the Group.

Economic activity Description of the taxonomy-eligible

purchased output or individual measure

7.7 Acquisition and own-
ership of buildings

The acquisition of leasehold property to be utilised
internally by the Group

*% of the total CapEx and OpExincludedin the denominator of the respective KPI

9.3 Our kpis and accounting policies

The key performance indicators (‘KPIs’) comprise the
turnover KPI, the CapEx KPland the OpExKPI. In presenting
the Taxonomy KPIs, the Group uses the templates provided
in Annex |l to the Disclosures Delegated Act. The Group
also presents comparative figures on Taxonomy-alignment.

Moreover, since the Group does not carry out any of the
activitiesrelated to fossil gas and nuclear energy (activities
listedin Sections 4.26-4.31in Annex Il to the Delegated

Act and which are also presented hereunder), the Group
only publishes Template 1 of Annex Xll of the Disclosures
Delegated Act asregards activities in certain energy sectors.

CapEx (%)*

1.3%

OpEx (%)*

Environmental
objective(s)

CCM,CCA

Sustainability Report 2024

NACE Code

L68.2
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Row

Row

Nuclear energy related activities

The undertaking carries out, funds or has exposures toresearch, develop-

ment, demonstration and deployment of innovative electricity generation

facilities that produce energy from nuclear processes with minimal waste
fromthe fuel cycle.

The undertaking carries out, funds or has exposures to construction
and safe operation of new nuclearinstallations to produce electricity or
process heat, including for the purposes of district heating or industrial

processes such as hydrogen production, as well as their safety upgrades,
using best available technologies.

The undertaking carries out, funds or has exposures to safe operation of
existing nuclearinstallations that produce electricity or process heat, in-
cluding for the purposes of district heating orindustrial processes such as

hydrogen production from nuclear energy, as well as their safety upgrades.

Fossil gas related activites

The undertaking carries out, funds or has exposures to construction or
operation of electricity generation facilities that produce electricity using
fossilgaseous fuels.

The undertaking carries out, funds or has exposures to construction, re-
furbishment, and operation of combined heat/cool and power generation
facilities using fossil
gaseous fuels.

The undertaking carries out, funds or has exposures to construction, refur-
bishment and operation of heat generation facilities that produce heat/
coolusing fossil
gaseous fuels

Template 1Nuclear and fossil gas related activities for financial year 2024

NO

NO

NO

NO

NO

NO

For all three Taxonomy tables (thatis, Turnover, CapEx
and OpEx tables), the following applies:

Section A.1'Environmentally sustainable activities (Taxonomy
~aligned)’ columns 510 10 are marked as ‘N’ given that the
Group has not identified any Taxonomy-aligned balances;

The columns 11-17 are marked as ‘-’ since under “DNSH
Criteria” and “Minimum Safeguards”, there is no current
Taxonomy-alignment assessment to be reported.

The specification of the KPIs is determinedin accordance
with Annex | to the Disclosures Delegated Act. The Group
adopts the methodology to determine taxonomy-alignment
inaccordance with the legal requirements and describes
its policies in thisregard as outlined in the subsequent
sections.

9.3.1Turnover KPI

Definition: The proportion of taxonomy-aligned economic
activities of the total turnover has been calculated as the
part of net turnover derived from products and services
associated with taxonomy-aligned economic activities
(numerator) divided by the net turnover (denominator),

in each case for the financial year from 1January 2024 to
31December2024.

Sustainability Report 2024

Turnover KPIl = (Net turnover from services associated
with taxonomy aligned activities) + Net turnover

Given that the Group has not identified any taxonomy-
aligned economic activities (since none of the business’
activities are taxonomy-eligible), taxonomy-alignment

isnot possible to be assessed.

The denominator of the turnover KPlis based onthe
consolidated net turnoverin accordance with paragraph
82(a) of IAS 1. For further details on our accounting policies
regarding the Group’s consolidated net turnover, refer

to disclosure note 1.22 ‘Revenue recognition’in the
Group’s consolidated financial statements included

in this Annual Report.

Reconciliation: The Group’s consolidated net turnover
capturedinthe denominator of the KPl of €122,772,975
reconciles with the amount disclosed in the ‘Revenue’
financial statementline itemincludedinthe ‘Income
Statements’ in the consolidated financial statements
includedin this annual report.

The fullamount of €122,772,975 is disclosed as ‘Turnover
of Taxonomy non-eligible activities’ in the Turnover KPI.
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Proportion of Turnover from products or services associated with Taxonomy-aligned economic activities - disclosure covering 2024”

Financial year 2024 2024 Substantial contribution criteria DNSH criteria (‘Does Not Significantly Harm’)
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A. Taxonomy-eligible activitiesz
A.1. Environmentally sustainable activities (taxonomy aligned)
Turnoverqf environmental sustainable activities (Tax- 0 0% N N N N N N _ _ _ ) B _ _ 0%
onomy-aligned)(A.1.)
Turnover o_f environmental sustainable activities (Tax- 0 0% N N N N N N _ B B B B B B 0%
onomy-aligned) (A.1.)
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of which transitional 0 0% N - - - - - - - 0% T
A.2. Taxonomy-eligible but not environmentally sustainble activities (not Taxonomy-aligned activities)
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(A2)
A. Turnover of Taxonomy-eligible activities (A.1. + A.2.) 0 0% 0% 0% 0% 0% 0% 0% 0%
B. Taxonomy-non-eligible activities
Turnover of Taxonomy-non-eligible activities 122,773 100%
Total 122,773 100%
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9.3.2 CapExKPI

Definition: The CapEx KPlis defined as taxonomy-
aligned CapEx (humerator) divided by the Group’s
total CapEx (denominator):

CapExKPI = (CapEx from services associated with
taxonomy aligned activities) + Total CapEx

Total CapEx consists of additions to tangible and intangible
fixed assets during the financial year, before depreciation,
amortisation, and any remeasurements, including those
resulting fromrevaluations and impairments, as well as
excluding changes infairvalue.

It includes acquisitions of tangible fixed assets (IAS 16),
intangible fixed assets (IAS 38) and right-of-use assets
(IFRS16) and additions as aresult of business combinations.
Acquisitions of investment properties (IAS 40) would

also be captured, however, the Group had no such additions
inthe current year.

For further details on ouraccounting policies regarding the
Group’s Capkx, referto disclosure notes 3.1 Intangible as-

setsand 3.3 ‘Leases’ inthe Group’s consolidated financial
statementsincluded within this Annual Report.

The Disclosures Delegated Act established three catego-
ries underwhich to classify CapEx:

(@) CapExrelatedto assets orprocessesthatare
associated with Taxonomy-aligned economic activities
(“category a”). Inthis case, the Group considers that
assets and processes are associated with Taxono-
my-aligned economic activities where they are essential
components necessary to execute an economic activity.

The Group follows the generation of external revenues
as a guiding principle to identify economic activities that
are associated with CapEx under this category (a). Given
that none of the Group’s turnover-generating activities
are classified as taxonomy-eligible (and hence, not
taxonomy-aligned), no CapEx has beenidentified
under this category.

(b) CapExthatis part of aplantoupgrade a Taxonomy-
eligible economic activity to become Taxonomy-aligned
orto expand a Taxonomy-aligned economic activity
(“category b”). Given that none of the Group’s turn-
over-generating activities are classified as taxonomy-
eligible (and hence, not taxonomy-aligned), no such
plan may be developed by the Group, and therefore,

no CapExis considered to be eligible under this category.

(c) CapExrelatedtothe purchase of output from
Taxonomy-aligned economic activities and individual
measures enabling certain target activities to become
low-carbon ortolead to GHG reductions (“category c”).
The Group distinguishes between the purchase of output
and individual measures as follows:

/ ‘Purchase of output’ relates to when the Group just
acquires the product or service thatis mentionedin
the activity description.

/ ‘Individual measure’ refers to when the Group acquires

a product through an activity thatis regularly performed
by the supplier, but where the Group controls the content
and design of the product in detail.

Eligible CapEx under this category has been disclosedin
the table named ‘Individually taxonomy-eligible CapEx/
OpExandthe corresponding economic activities’ inthe
‘Taxonomy eligibility of investment activities not directly
related to turnover-generating activities’ section above.
The fullamount of CapEx considered under this category
relates purely to ‘purchase of output’.

Purchases of output qualify as taxonomy-aligned CapEx
incases where it can be verified that the respective supplier
performed a taxonomy-aligned activity to produce the

Sustainability Report 2024

output that the Group acquired. Since taxonomy-alignment
alsoincludes DNSH criteria and minimum safeguards,

the Groupis not able to assess the Taxonomy-alignment
onits own. For the purchased outputin 2023, we

were not able to obtain any conclusive confirmation

of taxonomy-alignment.

Reconciliation: The Group’s total CapEx capturedin

the denominator of the KPI can be reconciled to the
consolidated financial statements of the Group included
inthis Annual Report, by reference to the respective
disclosures capturing the additions for property, plant and
equipment, intangible assets, and right-of-use assets.
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CapExreconciliation

CapEx as per KPldenominator

Additions as per the consolidated financial statements relating to:
Tangible Assets (Property, Plant and Equipment)

Intangible assets

Right-of-use assets

Difference

1

The figures relating to the discontinued operations have been excluded for comparability.

2024 (€1,000)

18,409

18,409

656

15,672

2,081

2023'(€1,000)

24,729

24,729

3,439

20,763

527

Disclosure note 3.1

Disclosure note 3.3

From the amounts disclosed in the table, the fullamount of
€656,163 allocated to ‘Property, plant and equipment’ and
€15,672,044 allocated to ‘Intangible assets’ are

disclosed as ‘CapEx of Taxonomy non-eligible activities’
inthe CapEx KPI.

The fullamount of €2,080,542 allocated to ‘Right-of-use
assets’is disclosed as taxonomy-eligible under activity 7.7
‘Acquisition and ownership of buildings’ in the CapEx KPI.

Sustainability Report 2024
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Proportion of CapEx from products or services associated with Taxonomy-aligned economic activities - disclosure covering 2024”
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Financial year 2024 2024 Substantial contribution criteria DNSH criteria (‘Does Not Significantly Harm’)
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CapEx of enwr_onmental sustainable activities 0 0% N N N N N N _ B B B B B B 0%
(Taxonomy-aligned) (A.1.)
of which enabling 0 0% N N N N N N - - - - - - - 0% E
of which transitional 0 0% N - - - - - - - 0% T
A.2. Taxonomy-eligible but not environmentally sustainble activities (not Taxonomy-aligned activities)
EL, N/EL EL, N/EL EL, N/EL EL, N/EL EL, N/EL EL, N/EL
I . . CCM7.7/ o 9
Acquisition and ownership of buildings CCA77 2,081 11.3% EL EL N/EL N/EL N/EL N/EL 0.4%
Ce_mpEx of Ta).<o_n'omy—ellg|ble but notlenwronmlelnFaIIy sus- 2081 1.3% 13.2% 0% 0% 0% 0% 0% 0.4%
tainable activities (not Taxonomy-aligned activities) (A.2)
A. CapEx of Taxonomy-eligible activities (A.1+ A.2) 2,081 11.3% 13.2% 0% 0% 0% 0% 0% 0.4%
B. Taxonomy-non-eligible activities
CapEx of Taxonomy-non-eligible activities 18,409 100%
Total 18,409 100%

29




Gentoo Medialnc.

9.0 Consolidated disclosures pursuant to article 8 of the taxonomy regulation

9.3.3 OpEx KPI

Definition: The OpEx KPlis defined as taxonomy-
aligned OpEx (humerator) divided by the Group’s
total OpEx (denominator):

OpExKPI = (OpEx from services associated with
taxonomy aligned activities) + Total OpEx

TTotal OpEx consists of direct non-capitalised costs that
relate to all forms of maintenance andrepair. Thisincludes
staff costs, costs for services and material costs for daily
servicing as well as forregularand unplanned maintenance
andrepairmeasures. Direct non-capitalised costsin
relationtoresearch and development, building renovation
measures and short-term leases would also be captured,
however, no such costs were incurred in the current year.

It does notinclude expenses relating to the day-to-day
operation of PPE, such as raw materials, cost of employees
operating any equipment and electricity or fluids that

are necessary to operate the PPE. Amortisation and
depreciation are also not included in the OpEx KPI.

The Group also excludes direct costs for training and
otherhumanresources adaptation needs fromthe
denominator and the numerator. This is because Annex|
to the Disclosures Delegated Act lists these costs only
forthe numerator, which does not allow a mathematically
meaningful calculation of the OpEx KPI.

The OpEx of the Group recognised during the financial
yearended December 2024 is disclosed furtherin the
Group’s consolidated financial statements included within
this annualreportin disclosure note 23 ‘Net Revenue and
other operating expenses’. The fullamount includedin the
denominator of the KPl of €0,000 is captured in the ‘other
operating expenses’ segment of part b ‘Other operating
expenses’ of disclosure note 23.

Given that the Group has not identified any CapEx as
being taxonomy-aligned, naturally, no OpExis able to
be considered as taxonomy-aligned.

Sustainability Report 2024
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Proportion of OpEx from products or services associated with Taxonomy-aligned economic activities - disclosure covering 2024”

Sustainability Report 2024

Financial year 2024 2024 Substantial contribution criteria DNSH criteria (‘Does Not Significantly Harm’)
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L0 O O a O @) = a O m ) @) = o O m = a<s O oy
€1,000 % Y, N, N/EL Y, N, N/EL Y, N, N/EL Y, N, N/EL Y, N, N/EL Y,N, N/EL Y/N Y/N Y/N Y/N Y/N Y/N Y/N % E T
A. Taxonomy-eligible activities
A.1. Environmentally sustainable activities (taxonomy aligned)
OpEx of enwrgnmental sustainable activities 0 0% N N N N N N _ ) _ _ B _ _ 0%
(Taxonomy-aligned) (A.1.)
OpEx of enwro_nmental sustainable activities 0 0% N N N N N N B _ B ) B B B 0%
(Taxonomy-aligned) (A.1.)
of which enabling 0 0% N N N N N N - - - - - - - 0% E
of which transitional 0 0% N - - - - - - - 0% T
A.2. Taxonomy-eligible but not environmentally sustainble activities (not Taxonomy-aligned activities)
EL, N/EL EL, N/EL EL, N/EL EL, N/EL EL, N/EL EL, N/EL
Acquisiti . 0 CCM7.7/ o 9
cquisition and ownership of buildings CCA77 0] 0% EL EL N/EL N/EL N/EL N/EL 0%
OpEx of Taxonomy-e¢ligible but not environmentally
sustainable activities (not Taxonomy- 0 0% 13.2% 0% 0% 0% 0% 0% 0%
aligned activities) (A.2)
A. OpEx of Taxonomy-eligible activities (A.1+ A.2) 0 0% 13.2% 0% 0% 0% 0% 0% 0%
B. Taxonomy-non-eligible activities
OpEx of Taxonomy-non-eligible activities 35 100%
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